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Arende: — Omrostningsresultat
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Omrostningsresultatet for lagstiftningsakten bifogas denna not.
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Subject: Regulation sefting up a Union regime for dual-use itermns.
- S e ropsm ™| siting date: 10/05/2021
E Mo . . Final result
Abstain o ’
Mot participating 0
Total 7
Member State Weighting  Vote Member State Weighting ~ Vote

I § BELGIQUEBELGIE 2,58 m LIETUVA ez | [G)
 ELNTAPHA 1.55 . LUXEMBOURG 014 | [G]
| CESHA REPUBLIKA 235 | [0 o MAGYARORSZAG 218 | [0
E = DANMARK 120 | [ B mALTA on | @]
B DEUTSCHLAND 18,54 = NEDERLAND 3,81
- EESTI 0,30 —— OSTERREICH 198 | [
i i BRENRELAND 111 | [0] | | g POLSKA ga7 | [O]
L= EANRAA 23 | [O] [ PORTUGAL 2,30 @
= ESPARA 10.56 i i ROMANIA 431
i § FRANCE 1407 | [0 | gEE SLOVENA 047
I HRVATSKA 01 | [0] g SLOVENSKO 122
i § mana 1358 | [[] | | == SUCMUFINLAND 123 | [0

= KYNPOEX 0.20 E = SVERIGE 230 | [G]
= LATVLIA 043 | [O]
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